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TM THTC CLAIMS; 

h (Currently amended) A cnm puter implemented method for customizing direct 
marketing materials, comprising: 

developing models to predict customer purchases; 

scoring customers for each predictive model; 

determining specific layout areas; 

determining where a particular product can be placed in the layout areas; and 
using an optimization model to customize the layout arsM for customers^jvhsrem 
gig optimization model used to customi ze the layout areas is at least <?ne of a 
fr^s portati^^ mndeL a network mo dcL or a generalized network model 

2. (Currently amended) The computer implemented method according to claim 1 , 
wherein the step of determming specific layout areas further comprises determining the 
maximum and minimum possible sizes for each pfodu^ layout area^ 

3 . (Currently amended) The computer implemented method according to claim 1 , 
wherein the step of determining specific layout areas further comprises determining a 
preference multiplier for each layout area. 

4. (Currently amended) The computer implemented method according to claim 1, 
further comprising passing the optimization model output to a print manager for printing 
only if the expected profit exceeds the production cost of the customized layout affiflS. 

5-7. (Canceled) 

8. (Currently amended) The computer implemented method according to claim 1 , 
wherein the ouotomiaation optimization model used to customize the layout areqs is 
directed at a niche market. 
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9. (Cuirently amended) The comnuter imolementcd method according to claim 1> 
,>r]^,^i^T. fti^ rmntnniinfltimi fi pfamizfliiQii modcl u scd to customize the layout areas is 
directed at individual customers. 

1 0. (Currently amended) A computer program product in a computer readable 
medium for use in a data processing system for customizing direct marketing materials, 
the computer program product comprising: 

instructibns for developing models to predict customer purchases; 
instructions for scoring customers for each predictive model; 
instructions for detemiining specific layout areas; 

instructions for determining wheare a particular product can be placed in the layout 
areas : and 

instructions for using an optimization model to customize the layout areas for 
customer s, wherein the ot)timization model used to customize the layout ar eas is at least 
one of a transportation modol. a network model, or a generalized network model , 

1 1. (Currently amended) The computer program product according to claim 10, 
wherein the instructions for determining specific layout areas fiirther comprises 
instructions for deteiminihg the maximum and minimum possible sizes for each produpt 
layout area. 

12. (Original) The computer program product according to claim 10, wherein the 
instructions for determining specific layout areas further comprises instructions for 
determining a preference multiplier for each layout area. 

1 3 . (Currently amended) The computer program product according to claim 1 0, 
further comprising instructions for passing the optimization model output to a print 
manager for printing only if the expected profit exceeds the production cost of the 
customized layout areas . 

14-16. (Canceled) 
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17. (Currently amended) The computer program product according to claim 10, 
wherein the ouDtomigatign ontimization model used to customize the lay oyt areas is 
directed at a niche market, 

18. (Currently amended) The con^uter program product according to claim 10, 
wherein the ouotomization nptimization model used to customige the layout areag 15 
directed at individual customers. 

19. (Currently amended) A system for customizing direct marketing materials, 
comprising: 

means for developing models to predict customer purchases; 
means for scoring customers for each predictive model; 
means for determining specific layout areas; 

means for determining where a particular product can be placed in the layout 
areas ; and 

means for using an optimization model to customize the layout .areas for 
miRlomers . wherein the optimization model used t o customize the layout areas is at least 
one of a t rans portation model a neUvoik mod el, or a generalized network modd. 

20. (Currently amended) The system according to claim 1 9, wherein the means for 
determining specific layout areas further comprises means for determining the maximum 
and minimum possible sizes for each produet layout area> 

21 . (Original) The system according to claim 19, wherein the means for determining 
specific layout areas further comprises means for determining a preference multiplier for 
each layout area. 

22. (Currently amended) The system according to clainn 19, further comprising 
means for passing the optimization model eutpat to a print manager for printing only if 
the expected profit exceeds the production cost of the customized layout areas. 
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23-25. (Canceled) 

26. (Currently amended) The system according to claim 19, wherein the 
ougtomization nptimization model used to Mifitotrize the layout areas is directed at a 
niche market. 

27. (Currently amended) The system according to claim 19. wherem the 
ouotomigQtiea o ptimization model used to customize the layout areas is directed at 
individual customers. 
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